“THE FUTURE COMES ONE DAY AT A TIME” 


The name of the author of the above bit of logic escapes me, but he must have been a very wise man indeed to express in so 
few words a philosophy conspicuous by its absence in today’s jet-speed society. With the current obsession with such diverse 
subjects as the factual or fancied generation gap, youth orientation, permissive morality and the like, it would appear that 
there is but one common objective ... “Instant Future.” No more working and toiling, developing skills and creating a store 
of experience in the hope of a long range payoff in the obscure future. We want tomorrow’s benefits and rewards today, or 
sooner. Somehow it just doesn’t work quite that way. : 

There is simply no such thing as instant experience, and in our own business as in others the road to the top is a tong, often 
tortuous one beset by problems and obstacles that only time and experience can solve. In building for a successful and satis- 
fying future the most important pre-requisite is a genuine desire for accomplishment. From that point on, equal portions of 
honest effort and patience as related to the individual’s own mental capabilities are the decisive factor which determine the 
speed with which an aspiring junior can begin to realize the full potential of his ambitions and start building his future. 

The future of our business, and certainly our company has never looked brighter, and more and more young men are 
beginning to express a genuine interest in becoming a part of that future. We can only hope that they don’t expect instant 
Success and are prepared to build a solid foundation, day by day and month by month until one day, supported by years of 


accumulated know-how and experience the realization suddenly dawns that the future is indeed here. 
THE FUTURE COMES ONE DAY AT A TIME. Nurture those days jealously and carefully and it will be here before you 


know it. 


O.E.K, 
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ARE YOUR CLEANERS 
REALLY CLEANING ? 


Most managers are pretty proud of 
their maintenance and the appearance 
of their theatres and go out of their 
way to comment at great length on 
their wonderful housekeeping in their 
weekly letters to this office. It must be 
embarrassing and perhaps even frus- 
trating to have your district manager 
or a member of our maintenance 
department visit your theatre, lead 
you by the hand and point out piles of 
popcorn, candy wrappers, cups etc. 
cluttering up your auditorium. Sure, 
some of this garbage is well hidden and 
jammed between the seats or swept 
behind the last row of seats, but it's 
there and it’s unsightly and reflects 
poor supervision of your cleaners, or 
just plain disinterest. 

How often do you get to your 
theatre early enough to catch your 
cleaners at work? How often do you 
go through your auditorium row by 
row and seat by seat, pointing out any 
deficiencies in the job your cleaners 
are doing? If your cleaning staff 
knows it is being watched and properly 
supervised you It have a clean theatre. 
If they're left to their own devices, 
they'll cut all the corners they can. 
It’s as simple as that. 


So ... end of sermon ... but do 
drop into your theatre early once in 
a while and see what's going on. It 
may cut down on your cleaners’ coffee 
claches a bit, but you'll have a clean 
house. 


HOW DO YOU LIKE 
YOUR CORN ? 


If you were a customer how would 
you like your popcorn? Fresh, crisp, 
dispensed from a sparklingly clean 
storage area or warmer, unadulterated 
by cardboard or paint smell and taste? 
So would |, and so, | am sure would 
your customers. Unfortunately they 
don't always get it quite that way. 

We know of instances where corn is 
left in the warmer overnight or until it 
has all been disposed of. Kettles are so 
seldom cleaned that they become en- 
crusted with grease and oil and present 
a most unappetizing appearance. The 
glass around the popper or warmer is 
dirty and greasy for days at a time, and 
boxed corn is piled high on top of the 
fresh corn in the warmer. The fresh 
corn absorbs the ink on the carton and 
tastes of a combination of cardboard 
and ink, and | for one don’t relish 
that taste. 

Popcorn is big business and should 


be treated as such, and our customers 
are entitled to at least their money’s 
worth. Your confection attendants 
should be constantly reminded of the 
following musts. 

All corn must be removed from the 
warmer each night and the entire 
warmer, kettle etc. scrubbed clean. 
The glass must be spotless at all times. 

Boxed corn must at no time be 
piled on top of fresh corn. This rule 
MUST be enforced by the manager. 
The lower screen must be removed 
daily and all waste cleaned out from 
around the motor. Fires have been 
known to start in this area due to an 


- accumulation of waste and grease. The 


butter server must always be spotlessly 
clean with the inside and outside of 
the plastic cover wiped clean as often 


as necessary. 


Follow the above rules and you'll 
have a clean, efficient operation. Ne- 
glect them and your customers will 
Start neglecting you. It's as simple as 
that. 


IN ONE £AR AND 
OUT THE OTHER/ 
~~) 


W.A. SUMMERVILLE RESIGNS 


Bill Summerville, vice-president of 
eastern theatre operations and a mem- 
ber of the Famous Players Forty Year 
Club has tendered his resignation 
effective on August 31st. 

Bill's father the late W.A. Summer- 


‘ville Sr. plunged into the theatre 


business in the early 20's and Bill 
naturally followed in his footsteps. 
While still in high school he played in 
the Prince of Wales theatre orchestra, 
and later played for such maestros as 
Jack Arthur and Luigi Romanelli in 
Toronto's Uptown, Regent and Tivoli 
theatres. He has never lost his love of 
music and has handed down his talent 


to son Paul who for a time headed a 


group of his own and presently runs a 
talent agency in Toronto. 

In April of 1928 Bill's father joined 
Famous Players through his associa- 
tion with B & F Theatres and Bill 
assumed management of the Prince of 
Wales theatre and supervised the rest 


... AND IS HONOURED 


of the theatres in the east end pool. In 
1941 Bill moved into the B & F offices 
where he became involved with Sam 
Bloom and Sam Fine in every facet of 


the operation of their many theatres 
across Toronto. 

In May of 1960 Bill was appointed 
Eastern Division General Manager and 
three years later was upped to vice- 
president of Eastern theatre opera- 
tions. His talents were particularly 
suited to booking and labour relations 
in both of which fields he is an 
acknowledged expert. 

Bill early became involved in 
Industry affairs and is a long-time 
director and a past president of the 
M.P.T.A.O. A member of Variety since 
the birth of the Toronto tent he is a 
past chief barker and winner of the 
coveted Heart Award. He is also a 
member of the Canadian Picture 
Pioneers and a life member of the 
Metropolitan Lodge AF & AM. 

Good luck Bill to you and Zetella, 
and may you both enjoy many, many 
years of happy contentment in your 
new found leisure. 


Bill talked his way out of the testimonial luncheon which had been planned for him, insisting that the funds could be put to 

better use ... like a donation to the Heart Fund of Variety. George Destounis bought this and went him one better, author- 

izing a cheque for one thousand dollars to the fund. In an accompanying picture Bill is shown presenting the cheque to Frank 

Strean, chief barker of Variety while Mr. Destounis smiles his approval. 
On Friday, August 29th our head office executives, department heads, bookers and district managers gathered in the 

board room to bid Bill farewell and good luck, and George Destounis suprised Bill with a little gift on their behalf... two 

round trip air fares to Los Angeles which Bill's wife Zetella had never visited. 
Have fun Bill and Zetella, and we'll be thinking of you. 


f 


STAN HELLEUR HEADS F.P. PUBLIC RELATIONS 


Editor and publisher of the Canadian 
Film Weekly, Stan Helleur assumed his 
new duties as director of public rela- 
tions for our company on September 
8th. Reporter, editor, publisher, Stan 
is admirably suited to his new and 
challenging responsibilities. — 

A native of Montreal, Stan studied 
film and commercial art at the Ecole 
des Beaux Arts and Sir George 
Williams College, following which he 
got his first job as an office boy in the 
Montreal bureau of the Canadian Press 
where he eventually became a night 
rewrite man. In 1939 he moved to the 
Montreal Gazette as a sportswriter. 
Joined the R.C.A.F. in 1941, saw 
service in the European theatre of 
operations and was demobbed in Lon- 
don with the rank of Flight Lieutenant 
in 1945. Immediately went to work 
for Reuters as filing editor and reporter 
for the North American desk and 


covered the first general assembly of 
the U.N.O. In 1946 was transferred to 
Paris as news editor and deputy bureau 
chief. During his three and a half years 
in Paris he covered the winter olympics 
in Switzerland, The Benelux treaty 
signing in Belgium and the national 
elections in Italy. 


On his return to Canada in 1949 he 
became assistant editor of Liberty 
Magazine then moved over to the 
Telegram as a film and entertainment 
columnist. Later switched to the 
Globe and Mail in a like capacity. He 
also for various periods acted as ad-pub 
director for Warner Brothers in 
Canada, Information Director for the 
National Film Board, editor of Mayfair 
magazine and p.r. director for a 
Toronto ad agency. For the past five 
years he has been editor and publisher 
of the widely read industry paper The 
Canadian Film Weekly. 

Stan and wife Mary Elizabeth have 
two children, Paul 20, a sophomore at 
Loyola College and Rosemary, still in 
high school. Stan’s main hobbies are 
photography and serious painting — 
mostly landscapes, and he’s pretty 
good at both. Lots of luck Stan, and a 
real warm welcome to our F.P. family. 
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MORT MARGOLIUS ASSUMES NEW DUTIES 


District manager of the Toronto and 
adjacent area theatres for the past 
several years, Mort Margolius has been 
named by general manager W.N. 
Murray as Director of Operations 
(Ontario) and will be responsible for 
the Ontario advertising budgets as they 
relate to newspaper, T.V. and radio, 
working closely with the advertising 
heads of our various suppliers. In 


addition he will be responsible for 
group sales organization and_ all 
matters pertaining to film exploita- 
tions, posters, fronts etc. 

A forty year veteran with our 
company Mort began his career as a 
junior in our statistical department 
later moving to the ticket department 
with the late Jimmy Good. His next 
move was to our Publicity Department 
and from there to the College theatre 
in Toronto as assistant and later 
manager. Simultaneously he spent his 
afternoons in our booking department. 

In 1953 when Bob Eves was pro- 
moted from district manager of the 
Toronto Suburban theatres to Eastern 
Division General Manager Mort was 
named to succeed him, and in 1968 
the down town houses were added to 
his group of theatres. 

Mort has one son and two daugh- 
ters, all married, and is a grandfather 
seven times. He is an avid fisherman, 
and on occasion, when pressed, will 
sit in on a game of poker. 


CHARLIE DOCTOR DIES AT 67 


The entire industry, and especially we 
at Famous Players were saddened by 
news of the untimely passing of 
Charlie Doctor, manager of the Capitol 
theatre in Vancouver and one of the 
best known and best liked showbiz 
personalities on the west coast. 


Born in 1902 Charlie joined 
Famous Players in 1924 and has held a 
variety of interesting assignments in 
the west for nearly forty five years. 

He died in his sleep, presumably 
of a sudden heart attack at midnight 
on August 24th. 

Our deepest condolences to May, 
their children and grandchildren. 


MAURICE PHANEUF 
G.M.UNITED AMUSEMENT CORP. 


Maurice Phaneuf with a background 
of thirty six years in theatre manage- 
ment and administration has been 
named by George Destounis to the 
position of general manager of the 
United Amusement Corporation in 
Montreal. Since May of 1968 Maurice 


has been assistant general manager of 


the company’s theatres in the province 


of Quebec. He succeeds Les Mitchell 
who has been assigned to new duties: 


in Toronto. 

Maurice managed several theatres in 
the Montreal area and until his appoint- 
ment as assistant general manager was 
a district manager covering a large 


group of theatres in the east end of 


Montreal. In 1967 he was granted a 
leave of absence to take on an execu- 
tive position with EXPO ‘67 as super- 
visor of the magnificent EXPO theatre. 

Good luck with your new assign- 
ment Maurice, and best wishes for 
your continued success from all of us 
in the Famous Family. 


ARNOLD FISHMAN 


Borrowing from an old cliche, the | 


term ‘Human Computer’ most aptly 
describes Arnie Fishman, Director of 
Research for Paramount Pictures in 
New York. On one of his frequent 


trips to Toronto | interviewed Arnie, 


and while admittedly some segments 
‘ of our conversation left me completely 
_ befuddled, from a technical stand- 

point, | came up with a most interest- 


ing profile on this gentleman with the 


precise, scientific mind and instant- 
aneous reflexes of a modern computer. 

Prior to joining Paramount Arnie 
Fishman was manager of operations 
research for Miles Laboratories in 
Elkhart, Indiana ... Analytical Con- 
sultant for Group Staff at 1.B.M., and 
manager of Applications Services for 
Service Bureau Corporation where his 
main function was conceiving of ways 
and means in which the computer 
could be utilized to help decision 
making in marketing, merchandising 
and management. In the course of his 
research Arnie helped to develop some 
of the pioneering services in this 
context. 

His present studies are aimed at 
trying to achieve the same gains within 
Paramount as a leisure time complex 
as with previous assignments, that is, 
to get useful, reliable: information 
from the marketplace early enough to 
be useful to management in both long 
term planning and shorter term deci- 
sions relating to merchandising opera- 
tions and marketing. Arnie is presently 
finalizing the structurifg of a new and 
radical adjunct to our business based 
on the results of his studies of the past 
few months. 


His academic background in social 
research and economics includes a B.A. 
degree from Queen's College, an M.A. 
from Columbia and an M.B.A. in 
business .administration from N.Y.U. 


_ He has almost completed work on his 


doctorate. 


Arnie and his wife Grace have two 


children, son George aged 6 and 
daughter Hilary who is one year old. 


They make their home at Dix Hills on: 


Long Island in New York. 


W.E. ROBINSON HEADS 
BUYING - BOOKING 


George P. Destounis has announced 
the appointment of Bill Robinson as 
head booker and buyer for our com- 
pany with direct supervision over film 
buying and booking for all of our 
theatres from coast to coast. 


For the past year Bill has been head 
booker of our Quebec operations, and 
for several years previously had booked - 


our Montreal theatres from the United 
_Amusement offices in Montreal. Bill 


has made a study of our booking 
problems across the country and has 
spent several weeks visiting theatres in 
the Atlantic region as well as locally, 
to prepare him for this important 
assignment. 

Bill, a native Torontonian moved 
with his family to Montreal at an early 
age where he began his career as an 
usher at the Westmount theatre, 
graduating to the head office account- - 
ing department and later joined the ° 
booking staff. He moved to Toronto 
about a year ago where he, wife Jean 
and daughter Pamela Lynn enjoy sub- 
urban living in their new home in the 


_Islington area of the city. 


Bonne chance Bill from all of us 
at Famous. 


LES MITCHELL TAKES ON TORONTO DISTRICT 


General Manager of United Amuse- 
ment Corporation in Montreal since 
September of 1967, Les Mitchell has 
been. transferred to our head office in 
Toronto where effective on September 
2nd he assumed supervision of our 
theatres in the Toronto district, which 
include in addition to the Toronto 
theatres, those in Oshawa, Hamilton, 
Stoney Creek and Barrie. Les over the 
years has managed a number of 
theatres in Ontario until his appoint- 
ment as district manager of our 
Atlantic region, based in Halifax, until 


his move to Montreal. 

On August 7th the boys and gals in 
the Montreal office and area theatres 
threw a bash for Les, and as noted on 
the accompanying photo, Oscar 
Richards manager of the Monkland in 
Montreal is shown presenting Les with 
a gift certificate on behalf of all the 


managers. From left to right 
Maurice Phaneuf newly appointed 
general manager, George Arnott ex- 
ecutive vice-president, Oscar Richards 
and Les Mitchell. 

Lots of luck Les, and you know 
that you may count on the complete 
co-operation of all of us here at F.P. 
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HAVE ANY MISS-OUTS 
LATELY ? 


During the past several weeks we have 
had at least six instances of film not 
arriving at the theatre in time for the 
first showing, or even until the next 
day. The first hint we get of what had 
happened is when the booker receives 
an anguished call from the manager 
with a ‘What do | do now,’ plaint. 

What you do is make sure that you 
don’t get caught in the trap in the 
first place. Start worrying about your 
incoming attraction a couple of days 
in advance, and if it isn’t in the day 
prior to opening ... get on the phone 
to your booker. DON’T WAIT UNTIL 
PERFORMANCE TIME to find out 
that you have no film. 

Remember, it is YOUR respon- 
sibility to get the proper film on your 


screen. If you aren't constantly on top 
of it, YOU can wind up with a blank 
screen and a lot of embarrassing 
questions to answer. 


BOB HARVEY WINS 
PEPSI TRIP TO JAPAN 


Bob Harvey, manager of our Capitol 
theatre in North Bay is sporting a great 
big smile these days. His name was 
drawn from a list of nine winners of 
the three part Pepsi contest, and Bob 
and wife Eileen will be off to Expo ‘70 
in Osaka, Japan next August. 

Congratulations Bob, and we’re all 
happy for you in your fabulous win. 
Shows what a little elbow grease 
coupled with good thinking and in- 
genuity can do, huh? Have fun, and 
we'll expect to hear all about it if you 
decide to come back. 


B & W PRINTS PLEASE 


| have mentioned this before, but it 
must have escaped your attention. 
When submitting pictures for publica- 
tion it is imperative that they be 
BLACK AND WHITE glossy prints. | 
have nothing against Polaroid, but 
coloured prints simply do not re 
produce well enough when they are 
reversed to black and white, and the 
result is that many of the pictures you 
submit never see the light of day. 

So fellows, please... if you submit 
something for inclusion in these pages, 
stick to BLACK AND WHITE 
GLOSSIES. They're less costly too. 


BERT BROWN HEADS MINI-CINE DIVISION 


‘Wherever there is a genuine need for 
our services, no matter how remote 
the area, Famous Players will en- 
deavour to fill that need.’ So spoke 
George Destounis in announcing the 
appointment of A.E. Brown to head 
our new Mini-Ciné division, a novel, 
modern concept in motion picture 
theatre operation and a_é radical 
departure from the conventional. 

Our mini theatres will be both 
mobile — completely assembled on 
four or five trailers — also of the 
permanent and semi-permanent 
variety. The equipment will be com- 
pletely automated and a staff of two 
will be able to handle the whole 
operation. Product will be day-and- 
dated with all of the large centres 
across Canada. Details are presently 
being worked out by Bert and mem- 
bers of our engineering department. 

Bert's background and total indoc- 
trination in every facet of our business 
makes him particularly suited for this 


novel and challenging assignment. He 


successfully managed a number of our 
largest theatres including the Capitol 


in Hamilton, the Imperial and 
University in Toronto and the Capitol 
in Ottawa. In his early years in our 
business he was active on radio, having 


his own musical shows on C K O C and 
CHML in Hamilton. Bert was re- 
sponsible for surveying the newspaper 
advertising requirements of our 
theatres and developing the junior mat 
service which is still in use across 


the circuit. 
Joining the R.C.N. in 1943 he was 


commissioned a lieutenant and 
travelled across Canada and Europe 
with the Navy Show as its executive 
officer. On return to civilian life in 
1946 he served in several key posts 
in our publicity department, became 
president of Remington Air Condition- 
ing Company, a subsidiary of General 
Sound, and then as program director 
and later sales manager of our Tele- 
meter operation in Etobicoke. With 
that kind of a background Bert is well 
prepared to take on his new, challeng- 
ing duties. 

Lots of luck Bert, and we'll all be 
watching the Mini-Ciné experiment 
with considerable interest. 
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BOB ELLIOTT 


The personable young fellow you see 
pictured above, Robert C. Elliott, has 
been upped to manager of the Stanley 
theatre in Vancouver, succeeding Jack 
Burdick who has moved over to the 
Denman Place theatre in the same city. 

Bob got into our business about ten 
years ago, changing marquees and do- 


ing odd jobs, and all through school he 
worked as an usher for an independent 
theatre operator as an usher, doorman, 
and as he puts it, ‘a general joe boy.’ 
At age 18 he joined our company as an 
assistant manager at the Strand and 
Stanley theatres, and in 1966 helped 
Dick Letts open the new Park Royal 
Twins, 

He spent two years at the Capitol 
with the late Charlie Doctor and then 
moved over to the Orpheum with Ivan 
Ackery. 

Good luck Bob, and we know that 
we'll be hearing lots from you and of 
you in the years to come. 


FIDELITY BONDS 


The following timely reminder from 
Fred Morley has just landed on my 
desk and | pass it along for your 
guidance. 

“All new full-time employees, or 
temporary employees promoted to a 
full time position MUST complete a 


Fidelity Bond form, and these MUST 
be returned WITHOUT DELAY to the 
Insurance Department at head office. 

The completion of these bond ap- 
plication forms provides a degree of 
protection for our company in its 
selection of new employees, as these 
new employees are thoroughly _in- 
vestigated by our bonding company. 
However, you as the theatre manager 
and their employer should personally 
check out each new employee — and 
particularly those who might be en- 
trusted with cash, tickets or the com- 
bination to your theatre safe. 

This procedure must be followed, 
and bond application forms are easily 
available from our Insurance depart- 
ment at head office.’ 


R.W. BONNER AND DAN LALA ELECTED TO F.P. BOARD OF DIRECTORS 


R.W. Bonner, O.C. 


Mr. George P. Destounis has announc- 
ed with regret the resignation from our 
board of directors of Barney Balaban 
of New York and Gaston Pratte of 
Quebec City, and is pleased to an- 
nounce the election of Mr. R.W. 
Bonner, Q.C., B.A., LL.B., C.D. of 
Vancouver and Mr. Dan J. Lala of New 
York to fill the vacancies. 

Born and educated in Vancouver, 


Mr. Bonner served with Canada’s 
armed forces in World War 2 retiring in 
1945 with the rank of Major. He 
practiced law in Vancouver from 1948 
to 1952 at which time he entered the 
government as Attorney-General which 
Post he occupied for sixteen years. 
Elected to the legislature six times he 
served at various times as Minister of 
Education, Minister of Industrial De- 
velopment, Trade and Commerce, and 
Minister of Commercial Transport. He 
retired from the Government of British 
Columbia in 1968 to become senior 
vice-president Administration of Mc- 
Millan Bloedel Limited, and is a mem- 
ber of the board of directors and a 
member of the executive committee 
of that company. 


Dan Lala, a native New Yorker 
joined Universal American Corp., a 
subsidiary of Gulf and Western In- 
dustries as comptroller in 1962 and 
was elected a vice-president in 1965. 
In 1968 he joined Paramount as vice- 
president, finance, and in August of 
1969 was elected senior vice-president 


Dan J. Lala 


finance and administration. He is also 
a member of Paramount's board of 
directors. In his new capacity Mr. Lala 
will play a key role in the direction of 
the long-term growth and development 
of Paramount in the leisure-time field, 
and will be responsible for supervising 
the world-wide financial activities of 
Paramount and its affiliated leisure- 
time companies. 
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BARNEY BALABAN 


Born in Chicago in 1887 his first 
venture into the business world was as 
a Western Union messenger in 1899 
and then as chief clerk of the Western 
Cold Storage Company. Mr. Balaban 
entered the motion picture industry as 


a part owner of the Kedzie theatre in 
Chicago in 1908, and when B & K 
Theatres joined the Paramount or- 
ganization he became a member of its 
board of directors in 1936 and a 
month later was elected president. 
When Gulf and Western Industries 
acquired control of Paramount he 
became chairman of the board. 

He is an active member of the 
Motion Picture Pioneers, the Variety 
Club of New York, and is on the board 
of directors of Yeshiva College and the 
Park Ave. Synagogue, as well as being 
a director of the Bill of Rights Com- 
memorative Society, vice-chairman of 
the American Heritage Foundation, 
and a director of the Allen B. Dumont 
Laboratories and the Manufacturers 
Trust Company. 

Mr. Balaban was elected to the 
board of directors of Famous Players 
in 1937 serving in that Capacity con- 
tinuously for 32 years. 


GASTON PRATTE 


A native of Riviere-du-Loup where he 
was born in 1891, Gaston Pratte re- 
ceived his education at Ste. Anne de la 
Pocatiere College and by private tutors. 
President of Pratte and Company Ltd., 
Average Adjusters, he has served ac- 
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Gaston Pratte cont ..... 


tively on the board of directors of 
Famous Players for the past eighteen 
years. 

He has a wide and varied interest in 
the communications industry through 
his many financial interests in a num- 
ber of companies including radio sta- 
tion CKCV, CFCM-TV, CHRC 
Broadcasting Company, radio station 


CF OM, Hardy Radio and Television 
Ltd, CHAU—TV and Famous 
Players Canadian Corporation. 

Mr. Pratte is on the Board of 
the Canadian Council of Christians and 
Jews, is a Knight Sovereign of the 
Order of Malta and the Order of St. 
Sylvester. He was adjutant of the 
150th Regiment on overseas duty dur- 


ing World War I, from 1915 to 1918 
and is presently Honorary Colonel of 
Les Voltigeurs de Quebec. 

Mr. Pratte is a member of the 
Garrison Club in Quebec and the 
Victoria Curling Club in Montreal. He 
has one son and two daughters. 
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A fifty year veteran, more than forty 
as a member of the Famous Family, 
Tommy Mascaro, manager of our Park 
theatre in Belleville retired on August 
14th. 

Tommy claims London, Ont. as his 
home town where he grew up with the 
Lombardo boys of musical fame. He 
attended Assumption in Windsor for 
two years and then went out into the 
world to make a living. His first job 
was as a junior clerk with the Pere 
Marquette Railway in 1916. Three 
years later he became assistant treas- 
urer of the Grand Opera House in 
London and in 1924 was promoted to 
assistant manager. In 1937 he moved 
to North Bay as manager of the Royal 
and a year later to the Granada in 
Hamilton where he served for two 
years. In 1940 Tommy was assigned to 
the Park in Belleville where he has 
remained since. 
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BRIAN TUCKER ASS'T 
AD-PUB IN MIDWEST 


Mr. George P. Destounis has announced 
the appointment of Brian Tucker as 
assistant to Paul Hanner head of ad- 
vertising and publicity for Alberta, 
Saskatchewan and Manitoba. 

Brian has been associated in a 
managerial capacity with Hector Ross 
Associates and National General 
Theatres in Calgary, and most recently 
with Empire Films. 

He assumed his new duties on 
October 6th and will be based in the 
Famous Players advertising-publicity 
office in Calgary. 


TOMMY MASCARO RETIRES 


Tommy and wife Lillian were mar- 
ried in 1926, have four children and 
four grandchildren. Sons Thomas and 
Bernard live in Ottawa and Belleville in 
that order. Daughter Barbara is mar- 
ried to a Canadian forces man who has 
just been assigned to service in West 
Germany, and daughter Josephine lives 
in Toronto. 

Tommy lays claim to no particular 
hobbies, although he does enjoy an 
evening of poker and loves the ponies. 
In his younger days he was the terror 
of the basketball court and by his own 
admission was quite a baseball player. 
He may try his hand at golf to take up 
some of his spare time. 

Tommy plans to take it easy, visit 
his children and travel around the 
province to renew old acquaintances. 
Good luck Tom, and the very best 
wishes of all of us at Famous for a 
happy and active retirement. 
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FAMOUS PLAYERS ACQUIRES COMPLETE OW! 


On Thursday, July 10th, after lengthy negotiations, final signatures were affixed to an historic document whereby Famous 
Players acquired ownership of more than thirty hard top theatres from N.A. Taylor and his associates Harry S. Mandell, 
David Griesdorf and Myer L. Axler. The two Loew’s theatres in Toronto were included in the deal. Under the agreement, a 
new company, Century Theatres Management Limited, with N.A. Taylor as president and Harry S. Mandell as executive 
vice-president will continue to operate these theatres as a separate entity for a number of years. 

Following is an intimate profile on each of the principals involved in this history making transaction. 


N.A. TAYLOR 


rennet cA 


Truly a legend in his own time, a 
Strange enigma to some, an open book 
to others, admired and respected by all 
and tagged by the late Hye Bossin as 
“The oldest boy wonder in the busi- 
ness,’ Nat Taylor, head of N.A. 
Taylor Associates which operates 
Twentieth Century Theatres, Inter- 
national Film Distributors, a motion 
picture studio on the outskirts of 
Toronto and other enterprises in the 
entertainment field, shook hands with 
success at an early age. Parlaying a 
dream, stubborn determination and a 
lot of moxie into a multi-million dollar 
theatre empire — the third largest 
circuit in Canada — Nat became 
president at the age of 29. 


Ne 


Nat Taylor's chronology makes fas- 
cinating reading. His family was any- 
thing but improverished, but young 
Nat early asserted his need for self- 
determination and independence. At 
10 he was delivering magazines for 75¢ 
a week, subsequently sold newspapers 
and clerked in a grocery store — all 
after school hours. At 12 he got a job 
selling photos of movie stars to 
theatres in the Toronto area and in a 
short time was earning over $5.00 a 
week. When the firm had a fire the 
following year and went out of busi- 
ness, he borrowed the money to buy 
plates and have his own photos pro- 
duced and thus began to run his own 
business at the age of 13. Subsequently 


he began to create heralds from press 
book ads and his little business flour- 
ished. In the meantime he got to know 
all the exhibitors and managers in 
Toronto. 

In 1922 his father lent him 
$3,000.00 to buy the Monarch Theatre 
in Toronto, a 240-seater on College 
Street which gave Nat his first taste of 
being an owner-manager and his first 
chance to buy film. The theatre was a 
flop and his father traded the lease for 
a piece of property. In the mid-20’s he 
became secretary of the Motion 
Picture Theatre Owners Association 
for a salary of $10.00 a week. Since 
there was no money with which to 
pay him, he went out and sold ad- 
vertising slides for the Association and 
thus earned his keep. 

In 1928, in association with the late 
J. Earl Lawson and Bud Lennon, he 
helped to form Exhibitors’ Cooperative 
Ltd. probably the second cooperative 
film buying organization on the Con- 
tinent. He became secretary and sub- 
sequently buyer. At the same time he 
was attending law school from which 
he graduated in 1930. However, after 
sO doing continued in the motion 
picture business which attracted him 
more than the practice of law. While 
attending law school he married 
Yvonne Auerbach who became a 
source of great strength and _ inspira- 
tion. They had one son Michael who is 
presently chief booker for Twentieth 
Century Theatres. After Yvonne's un- 
timely death Nat remarried and is 
living happily with Claire, widow of 
the late well known actor John Drainie, 
and his new family of six children, 
three girls and three boys aged from 
nine to twenty-four. 

In 1935 Nat started his own book- 
ing organization in partnership with his 
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NERSHIP OF TWENTIETH CENTURY THEATRES. 
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brother-in-law the late Raoul Auer- 


bach. Thus was E.B.A. born. One year — 


earlier he had acquired an interest in 
the College Theatre in Kitchener and 
shortly afterward the Main in Hamil- 
ton. In 1941 he had a direct interest in 


17 theatres and was booking a total 
of about 50. 


In the same year Nat negotiated his 
first deal with Famous Players and 
overnight became operating head of 
42 theatres. In 1945 his partners in 
the original 17 wanted cut, and Nat in 
partnership with Famous bought out 
their interests. 


Nat has built several theatres 
throughout Ontario, introduced dual 
auditoriums to Canada and went into 
Drive-Ins in a big way. He is currently 
transforming the Uptown in Toronto 
into a quintuplet. 

His interests have not been con- 
fined to theatre operation. A strong 
and outspoken proponent of Canadian 
film production he has financed and 
produced a number of productions 
with his associates, owns one of the 
most modern and best equipped 
studios and lots in the country at 
Kleinburg, Ontario, and also owns 
1.F.D. his distribution arm, acquiring 
foreign and domestic films for distribu- 
tion throughout Canada. 

Nat is a member of Holy Blossom 
Temple, the Primrose Club and Oak- 
dale Golf and Country Club. A past 
chief barker of Variety he is the proud 
holder of its Heart Award, and was 
president of the Canadian Picture 
Pioneers from 1952 to 1956. In 1958 
was named the Pioneer of the Year. 

His main hobby is screening pic- 
tures which he does and enjoys at 
every opportunity. He has traveled 
extensively and when he can find the 
time enjoys a game of golf or bridge 
and the relaxation of a day of fishing. 
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HARRY S. MANDELL, G.C. 


This genial gentleman, secretary- 
treasurer of 20th Century Theatres for 
many years has just been named ex- 


ecutive vice-president of Century 
Theatres Management Limited. 

Harry met Nat Taylor while both 
were students at the University of 
Toronto in 1923 and that was the 
beginning of a life-long friendship and 
association. Acting for Nat and his 
associates when they acquired the 
College theatre in Kitchener in 1934, 
and later the Main in Hamilton, he 
became a partner in the latter house, 
and in 1940 in company with Nat 
Taylor and two other partners became 
a co-owner of the Lyric, renamed the 
Century in Hamilton. In 1941 Harry 
helped negotiate the agreement which 
resulted in a partnership with Famous 


Players. That same year he gave up his 
law practice to become actively asso- 
ciated with Twentieth Century 
Theatres. : 

Harry had been practicing law since 
1929, and in 1960 was honoured by 
being named a Queen's Counsel. In his 
spare time he loves to fish, can be 
talked into a game of gin, and he and 
wife Anne do a bit of globe-trotting. 

Always active in industry affairs, 
Harry is a past chief barker of the 
Variety Club of Ontario and is a mem- 
ber of the Canadian Picture Pioneers. 
He belongs to Holy Blossom Temple, 
the Primrose Club, The Oakdale Golf 
and Country Club, the Toronto Board 


of trade, and naturally, Canadian Bar 
Association. He is also a director, of 


the M.P.T.A.O. 
Harry and Anne have two children, 


son Peter who is chief counsel for 
Famous Players, and daughter Patricia, 
each of whom has contributed to 
making them proud grandparents. 

As a point of interest Anne is 
intensely interested in art and has just 
returned from an Art Gallery of 
Toronto — of which she is a member — 
tour to Russia. She is, professionally, 
art director of the _ International 
Cinema, the Town Cinema and the 
Capri in Toronto ... and Harry adds 
with a chuckle, she gets paid for it. 


DAVID GRIESDORF 


Vice-president of Century Theatres 
Management Ltd., Dave Griesdorf is a 
native of Edmonton where he attended 
the University of Alberta before mak- 
ing his plunge into the world of 
business. In 1928 he became a part 
owner and operator of three theatres, 
in Jasper Park, Edson and Lacombe in 
Alberta. Two years later he entered 
distribution as office manager for 
Regal Films in Calgary and_ subse- 
quently became branch manager. In 
1933 he moved to Vancouver as 
branch manager for U.A. and from 
there to Winnipeg in a like capacity 
from 1935 to 1940. 

In late 1940 Dave Griesdorf movea 
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Dave Griesdorf Cont..... 


to New York as producer’s rep. and 
sales manager for James Roosevelt's 
(son of the late president F.D. Roose- 
velt) newly formed Globe Productions 
Inc. releasing through United Artists. 
When Roosevelt was called to active 
duty in the U.S.M.C. Dave moved to 
Los Angeles for U.A. in 1941 and later 
that year to Vancouver as District 
Manager for B.C. for Odeon Theatres. 
Resigning that post in 1945 he moved 
to Toronto where he joined Nat Taylor 
in his theatre and distribution interests 
as a partner. 

In 1949 Dave rejoined Odeon as 
Canadian general manager, and subse- 
quently a director of the company. In 
1956 he left Odeon to join N.A. 
Taylor and Associates as a partner, 
concentrating on theatrical and T.V. 
distribution. 

Dave has always been active in 
industry affairs, is a past Chief Barker 
of the Variety Club of Ontario, a 
member of the Canadian Picture 
Pioneers, and a past president of the 
Motion Picture Industry Council of 
Canada. He is a member of Holy 
Blossom Temple and holds member- 
ships in the Primrose Club and Oak- 
dale Golf and Country Club. 

In addition to his present title Dave 
is a director of Continental Theatres 
Ltd., executive v.p. of 1.F.D., president 
and general manager of N.T.A. Tele- 
film (Canada) Ltd., and v.p. and a 
director of Bushnell T.V. Company 
Ltd. in Ottawa. In his spare time he 
likes to golf and travels extensively on 
both business and pleasure. 
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MYER L. AXLER 


Vice-president of theatre operations, 
Myer Axler wasn’t exactly born in a 
back-stage trunk, but his entry into 
this business evolved quite naturally. 
His late father Isadore opened the 
Standard theatre in Toronto as a 
legitimate house in 1921 and operated 
it until 1935 when it was renamed the 
Strand and leased away from the 
family. That's when Myer got his feet 
wet, starting as an assistant and Jack 


of all trades around the theatre. The 
operation did not prove successful as a 
movie house and Myer on behalf of 
the family approached Nat Taylor who 
had just organized E.B.A. and nego- 


ne 


tiated a partnership agreement to take 
over active management of the theatre. 
Myer's father became manager and 
Myer his assistant. The Strand became 
successful and in 1936 Myer joined 
Nat Taylor and the late Raoul Auer- 
bach as supervisor of some newly 
acquired theatres. In 1941 the Strand 
was completely remodelled, renamed 
the Victory, and became a partner of 
Famous Players through 20th Century 
Theatres. 

From 1936 through 1941, the ex- 
pansion years, many new partnerships 
were formed and new properties de- 
veloped, and Myer took an active part 
and keen interest in the supervision of 
new construction. In early 1942 he 
enlisted in the R.C.A.F. winding up at 
H.Q. in Ottawa. On his return to 
civilian life in 1944 Myer was invited 
to become a partner in 20th Century 
Theatres and became supervisor of 
theatres for Ontario, continuing his 
activities in construction and renova- 
tions. He additionally became labour 
negotiator for the company. 

Myer and wife Mildred are the 
parents of two boys, Ted 21 who is in 
second year Meds at Queen’s, and Joel 
in his 12th year at Forest Hill Col- 
legiate. 

Long active in industry affairs Myer 


is completing his second term as presi- 
dent of the Canadian Picture Pioneers, 
and had served for several years on the 
crew of Variety. He is a life member of 
the board of governors of Beth Tzedec 
Synagogue, member of Palestine Lodge 
AF & AM, Toronto Lodge of B'nai 
B’rith and a member of Oakdale Golf 
and Country Club. Loves to golf and 
fish, and you should hear some of his 
tall tales in both activities. 
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JACK BERNSTEIN 


Vice-presidnet and director of buying 
and booking, Jack has been in this 
business all of his life. In 1938, just 
out of high school, Jack joined R.K.O. 
in Toronto as a contract clerk and in 
1940 assistant accountant in the 
Toronto head office. In 1942 he 
moved over to the booking department 
as an assistant booker and in 1945 was 
promoted to head booker. In 1946 he 


went on the road as a salesman and the 
following year was named Branch 
Manager. In 1949 he received his first 
assignment away from his home base 
Toronto when he was transferred to 
Cleveland to head that branch until 
1954. 

In that year, when Nat Taylor 
through 1.F.D. acquired the Allied 
Artists franchise for Canada, Jack got 
the nod to return home as General 
Manager for Canada. In 1964 he was 
elevated to a vice presidency and 


became General Manager of 1.F.D. In 
1967 he became vice-president and 
director of buying and booking for 
20th Century Theatres. 

Jack is married, and wife Mary is a 
concert and opera singer, profession- 
ally, of considerable renown on the 
international scene. His late father 
Akiva with the golden voice was chief 
cantor of Beth Tzedec and its pre- 
decessor Goel Tzedec synagogues for 
several decades. 

Jack and Mary have one son and 
one daughter. Harriet, now 21 had 
attended Emerson College in Boston 
and is presently furthering her studies 
at Seneca College in Toronto with 
courses in the Communication arts. 
Marc is 13. 

Jack is a member of Beth Tzedec 
Synagogue, was Chief Barker of the 
Variety Club of Ontario for two years, 
belongs to the Canadian Picture 
Pioneers and is one of the founders 
and a past president of the National 
Youth Orchestra of Canada of which 
he is a director. Among his hobbies he 
lists fishing and international travel. 
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JOHN S. KURK 


A native of Winnipeg, Johnny Kurk 
manager of theatre operations began 
his career in that city in 1936 doing 
odd jobs at the Orpheum and Walker 
theatres. The following year he became 
manager of the Leland, a nabe in the 
north end. In 1938, acquiring distribu- 
tion rights to a number of foreign 
films, he leased them periodically to 
the Times theatre which he also 
managed for a few months. Later he 
managed three theatres for Leon Asper 
in the Manitoba hinterland. 

Johnny is a well travelled kid. In 
1942 he joined 20th Century theatres 
as assistant at the Regent in Sudbury, 
and in June of the same year moved to 
the Elgin in Ottawa in a like capacity, 
later that year being transferred to the 
Royal in North Bay as manager. His 
next move was to the Grand and 
Regent theatres in Sudbury, and in 
1945 to the Centre in London. 

His next move was to the Belsize in 


Toronto, back to the Grand in Sud- 
bury, then to the Imperial in Ottawa 
where he spent a whole year. From 
Ottawa John moved to the Midtown 
in Toronto, and in August of 1949 
into the head office of 20th Century 
Theatres as assistant to Myer Axler, 


supervising out of town. theatres. 
Shortly thereafter he was promoted to 
district manager of Ontario out of 


town theatres, then was named 
manager of theatre operations for the 
circuit. Finally, he says, he’s got a 
steady job. 

Johnny became involved in the 
construction and renovation field and 
has exerted considerable influence in 
those areas. 

Married to Ida in 1948 they have 
one daughter Candice who this year is 
a freshman at Western in London. 

A member of Beth Tzedec Syna- 
gogue, John Kurk has also become 
actively involved in all industry ac- 
tivities. A member of the crew of 
Variety he has been chairman of the 
membership committee for two years. 
He is also a member of the Canadian 
Picture Pioneers. 

No hobbies to speak of . . . he never 
stayed in one place long enough to 
develop any — he does, in such spare 
time as he has do an inordinate amount 
of reading, mostly Canadiana. 
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N. MARTIN SIMPSON 


| have known this young (?) fellow for 
forty years and still don’t know what 
the ‘N’ stands for. Supervisor of 
theatres for Twinex, Martin started 
working for me as a part time and 
summer usher while still in High 
School in Windsor in 1930. In 1934 
when | managed the downtown Tivoli 
in Toronto, Martin joined my new 
staff as Chief of Staff and was the first 
graduate of our unofficial managers’ 
training school, moving to the Palace 
in Toronto as assistant manager in 
1935. The following year he moved to 
the Capitol in Hamilton in a like 
Capacity and remained until 1940 
when he became manager of the 
Capitol in Guelph which closed a 
month later. Back to Hamilton for a 
few weeks and then off to Halifax as 
house manager of the Capitol in that 


city, where he stayed put until 194€ 
In that year he returned to Toront 
where he did relief work during tt 
summer in both Toronto and Hamilto 
and spent three months in Rouyi 
Quebec. In December of that year t 
hit the road for T.C.L. supervising tt 
installation of new equipment for o1 
rapidly expanding concession busine: 
In July of 1947 Martin moved over : 
20th Century Theatres as manager 
the Century in Hamilton, and in Ser 
ember of the following year opened 
the Downtown in Toronto. In 1963 he 


20th Century Theatres ... 


moved into the 20th head office as 
supervisor of theatres. 

Martin and Jay are the parents of 
three boys, all married. Bruce is a 
school principal in Metro Toronto... 
Glen is with the Food and Drug 
Directorate and Neil is teaching school 
in Pickering. The first two have their 
Baccalaureate degrees and Neil is 
studying for his. 

Martin is an enthusiastic camper 
and has criss-crossed the continent 
several times. Claims to have camped 
on every charted campsite ... and 
some unchartered, from Key West to 
Martin River which is somewhere 
north of North Bay. His other hobby 
is golf which he plays once a year 
regularly at the Canadian Picture 
Pioneers annual golf tournament. 
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HY GINSBERG 


A quiet, unassuming gentleman, Hy 
Ginsberg is the eagle eye of the organ- 
ization, in. official parlance, chief 
auditor of 20th Century Theatres. 

In 1935 when Nat Taylor and the 
late Raoul Auerbach organized E.B.A., 
acquired theatres in Kitchener and 
Hamilton and opened a small office in 
Toronto, Hy became their first office 
boy. As business expanded and more 
theatres were acquired he began handl- 
ing newspaper ad layouts and gradually 
got into the accounting and auditing 
end. In preparation for his new duties, 
Hy took a course in accountancy. 

In 1941 when the Taylor interests 
became associated with Famous Players 
and more theatres were added to the 
operation, Hy's duties naturally ex- 
panded and he was named chief 
auditor of 20th Century Theatres. 

Married to Mildred, an ardent Red 
Cross volunteer worker, they have one 
married son Eric who is studying 
veterinary science in Guelph. They are 
also proud grandparents who don’t 
believe in spoiling their grandchildren. 

Hy, always interested in industry 
activities is a member of both the 
Variety Club of Ontario and the Cana- 
dian Picture Pioneers, also active in 
Bnai Brith. A gifted golfer ... they 


say he’s pretty good with the sticks — 
he is a valued member of Northwood 
Golf Club. 

He claims to have no hobbies but | 
have it on pretty reliable authority 
that he’s a whiz when it comes to 
woodworking and has done some 
pretty fancy remodelling and cabinet 
building around the house. Hasn't 


taken it up professionally yet. 
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FABULOUS PRIZES 
FOR PRACTICAL IDEAS 


In our last issue of WHAT’S 
NEW we promised to publish 
a list of the prizes we have 
lined up to reward those em- 
ployees submitting practical, 
usable ideas to help celebrate 
and publicize our “FAMOUS 
IS 50 in ‘70 project. 

Unfortunately | can’t list 
all of the prizes at this time 
... but don’t panic! There 
will be at least $20,000.00 
worth, led off by a brand new 
Maverick, colour TV's etc. 

A complete, _ illustrated 
brochure listing all the prizes 
and how you can latch on to 
some of them is now in the 
process of preparation and 
hopefully will be on its way 
to you within the next couple 
of weeks. 

So, be patient and start 
dreaming up ideas. YOU CAN 
QUITE EASILY BE ONE OF 
THE BIG WINNERS. 


TWO NEW THEATRES PLANNED FOR VANCOUVER’S ROYAL CENTRE 


Plans have been announced for the 
inclusion of two cinemas to be operat- 
ed by Famous Players in the projected 
Royal Centre, a $50,000,000.00, 33 
story tower complex which is sche- 
duled for completion within the next 
two years. This giant project will 
occupy one of the most desirable sites 
in downtown Vancouver, the north- 
west corner of Georgia and Burrard, 
and will house the Royal Bank’s 
regional offices as well as a 600 room 
hotel. It will be Vancouver's tallest 
building. 

Pictured admiring a scale model are 
Doug Gow our supervisor of B.C. 
theatres and E.D. Strother, Famous 
Players v.p. in charge of Realty 
Development for our company. 


The Province of British Columbia pro- 
duced a film outlining the advantages 
of life in that province and naturally 


SPECIAL SCREENING FOR 


enough titled THE GOOD LIFE. The 
premier of B.C. Mr. W.A.C. Bennett 
wanted to take a look at it, and what 


HT 


PREMIER OF B.C. 


better place than one of our theatres 
in Victoria? Doug Gow arranged a 
special private screening for the 
premier and his party at the Royal 
theatre, and from all accounts the flic 
rivals Ontario's much touted Expo 
creation A PLACE TO STAND both 
in choice of content and excellence 
of production. 

Pictured are, left to right, Jack 
Armstrong manager of the Odeon, 
Martin Cave manager of the Royal, Mr. 
and Mrs. W.A.C. Bennett, Doug Gow, 
and in the background R.W. Worley, 
Deputy Minister of Travel. 


HOW DO YOU SELL YOUR ATTRACTIONS ? 


A rather disconcerting thing happened 
the other day. We received an urgent 
call from a large, important theatre. 
ME NATALIE had opened that day 
and there was absolutely no advertising 
material on hand ... no paper, no 
mats ... nothing. As if that wasn’t 
enough, no material was on hand for 
the following attraction JUSTINE. The 
manager was on vacation and the assis- 
tant didn’t think to check well enough 
in advance to make sure his frames 
were filled and newspaper ads pre- 
pared. By a stroke of luck our manager 
in the second house in that city 


jumped right in, commissioned a local 
sign shop to rush some display 
material, prepared some newspaper 
ads, and we were on the road. 

The assistant was at fault, no ques- 
tion of that, but so were the dis- 
tributors of the attractions and our 
poster service. They not only had no 
material available but neglected to 
inform us of that fact so we could 
make other arrangements. 

This could quite conceivably hap- 
pen in other situations, so once again 
we toss this at you. The moment you 
receive your booking sheets start 


organizing your advertising. If nothing 
arrives at least two weeks before your 
playdate, start screaming. Find out 
why, and if there is nothing available 
you will still have time to do some- 
thing locally. If newspaper mats are 
involved ... get to our publicity 
department quick ... they'll trick 
something up for you. 

Don't get caught in this trap 
fellows ... you're the guys on the 
scene so don’t wind up being the guys 
on the spot. 


$1775.00 FOR TRYING A LITTLE HARDER 


47 managers knocked off a total of seventeen hundred and seventy five dollars in the period ending September 1st. 39 of the group won $25.00 
bonuses, while eight made it to the top and a master showman award of $100.00. Many had multiple wins and nearly all were repeaters. Is 
YOUR name still missing from the Winners’ Circle? What're you waiting for? It’s really quite simple. Ask the man who won one. . . or two, or 


three, or more. 


OUR $25.00 WINNERS 


BOB HARVEY of the Capitol in North Bay 
hit a home run... four bases, four wins. 
One for a fine newspaper promotion on 
WHERE EAGLES DARE. The second for a 
wow of a deal with his Volkswagen people 
who paid for several newspaper ads pub- 
licizing THE LOVE BUG. Number three for 
fine free newspaper space and radio time on 
GOODBYE COLUMBUS, and the fourth, 
one of the finest all around selling jobs | 
have ever seen on JAUNTY JALOPIES. 


DICK LETTS HEAD MAN OF THE Park 
Royal in Vancouver hit a high double with 
his excellent campaigns in support of 
CHARLY, and a well-planned and executed 
selling job on THE PRIME OF MISS JEAN 
BRODIE. 


HOWARD LEVIS WHO RUNS the hard 
ticket Park in Windsor for his promotion of 
a personal appearance of Shani Wallis one of 
the stars of OLIVER while she was playing 
a night club during his engagement of 
the pic. 


WILF RUNGE assistant manager of the 
Metropolitan in Regina for an outstanding 
promotion with Radio station CJME in 
support of RIOT when it played the Met. 


GORDON MILLAR of the Capitol in 
Woodstock for a fine tie-up with his local 
daily’s circulation department which result- 
ed in a one-third page build-up for his 
current and coming attractions, also the 
sale of many books of tickets as prizes. 


ALAN HOPWOOD manager of the Para- 
mount in Port Alberni for his promotion of 
a mustang bicycle as first prize in a colour- 
ing contest jointly sponsored by his theatre, 
Bronson’s Department store and Radio 
Station CJA V. 


JACK CRITCHLEY top man at the Regent 
in Ottawa for one of the most novel and 
effective confection bar promotions | have 
ever seen. This time he concentrated on 
Pepsi Cola sales and wound up with some 
of T.C.L.’s prize money too. 


EVA DECOCK livewire manageress of the 
Starlite Driveln in Wellington, B.C. 
knocked off two this time. One for a 
tremendous build-up for the opening of the 
theatre, and the second for her promotion 
of a Bathtub Race from Nanaimo to Van- 
couver ... tying in her current attractions, 
natch. 


CLIFF MILLS who runs the Capitol in St. 
Thomas did one whale of a job in promot- 
ing his LONGEST DAY date. Highlights, an 
editorial in his local daily and a parade of 
the Elgin Regiment Trumpet Band to the 
theatre on opening day. 


ANDRE COTE our man at the Paramount 
in Rouyn, Quebec hit a two-bagger this 
time. The first for an excellent publicity- 
grabbing contest in support of LES 
GRANDES VACANCES, and the second 
for some fine and unusual selling of the 
French version of HANG ‘EM HIGH and 
AFTER THE FOX. 


HELEN BATES the gal who runs our 


Palace in Guelph did one bang up job on - 


THE GREEN SLIME, promoted a Miss 
Green slime contest and wound up with 
plenty of pics and ink in the local Daily 
Mercury. 


GEORGE LUTON who manages the Avalon 
Mall in St. Johns, Newfoundland did a fine 
job of selling his LOVE BUG engagement. 
Local Volkswagen dealer went all the way. 


OSCAR RICHARDS who runs the Monk- 
land in Montreal for the tremendous amount 
of effort he has put into the promotion of 
Saturday morning shows in his theatre. 


GERRY WORMALD head man at the. 


Capitol in Sarnia came through in his usual 
fine style with an outstanding promotional 
campaign in support of LOVE BUG. High- 


light was the co-operation extended by his - 


Volkswagen dealer who came through with 
over $200.00 worth of newspaper space and 
numerous excellent prizes for a jointly 
sponsored contest. 


“ EARL MORTIMORE of the Roxy in Barrie 


won his bonus for some fine work on SWISS 
FAMILY ROBINSON when it played his 
theatre recently. 


BILL TRUDELL who manages the Capitol 
in London didn’t overlook a trick in his 
promotion of THE LOVE BUG. Volkswagen 
dealer came through with two local and one 
national ad in the London Free Press, 


REG DUTTON of the new Calgary Place 
Cinemas in Calgary did one pip of a job in 
promoting the short WORLD OF FASHION 
while he was still managing the Chinook in 
the same city. Lots of free newspaper space 
and radio time. 


» IVAN ACKERY maestro extraordinary of 


the big Orpheum in Vancouver turned his 
lobby into a gambling casino for his engage- 
ment of THEY CAME TO ROB LAS 
VEGAS. The Las Vegas Vacation Bureau 
supplied all the accessories and the news- 
paper and radio picked up the story. 


NEIL KLEBAUM assistant manager of the 
Capitol in Saskatoon came through with a 
dandy tie-up with the local Volkswagen 
people in support of THE LOVE BUG when 
it played his theatre. 


‘DOUG ARMSTRONG of the Burlington 


Cinemas in Burlington for his fine efforts in 
promoting theatre rentals. 


LOU LOBB of the Starlite Drive-In in 
Regina for a fine selling job on his twin bill 
FISTFULL OF DOLLARS and FOR A 


FEW DOLLARS MORE. Highlight was a 


aS) 


contest with radio station CJME with 
prize being an opportunity to pull, naturally, 
A FISTFULL OF DOLLARS or A FEW 
DOLLARS MORE from a big jar of silver on 
his confection bar. 


EDITH FIORITO when she was manageress 
of the Lincoln in St. Catharines did a bang 
up job of selling THE GREEN SLIME. 
Radio station CHSC went all the way, 
including a remote from the lobby. 


GEORGE FORHAN who runs the Para 
mount in Halifax went all out in his promo- 
tion of THE LOVE BUG when it played 
his theatre, 


MIKE MICELLI!I who runs the Palace in 
Windsor promoted more than 40 free radio 
spots from his Volkswagen dealer in support 
of his LOVE BUG date. Suitably decorated 
"Herbies’ on display at the showrooms and 
in his lobby. 


“DON DICKERSON who runs the twin Pen 


Centre Cinemas in St. Catharines hit a 
winning triple with some outstanding pro- 
motional activities in support of OLIVER, 
FINIAN’S: RAINBOW and the manner in 
which he tied in with the shopping Centre’s 
annual sidewalk sale. 


STELLA CULHANE femme maestro of the 
Belle in Belleville tied in her engagement of 
BULLITT with all of the area B.A. oil 
stations when they switched to the Gulf 
banner. Excellent contest, prizes etc. all 
tying in directly with her attraction. 
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EDDIE LAMOREUX who runs the Capitol 
in Windsor hit a two bagger this trip. The 
first for his promotion of 40 free radio 
spots on GOODBYE COLUMBUS, and the 
second for some outstanding in-store pro- 
motions with the local Steinberg store in 
support of TRUE GRIT. 


FRED LEVITT manager of the Sunset 
Drive-In in Calgary for some _ unusual 
gimmickry in his promotion of an all-night 
Horrorama show. Catch line was — *‘We put 
the picture on the screen till daylight takes 
it off.” 


JACK HEAPS who calls the shots at the 
Capitol in Regina tied in the CH RE T.V. 
show ‘’Good morning ladies,” ... the 
CJ ME Teen Show contest and the C K C K 
morning show Spin-A-Rama to give his 
IMPOSSIBLE YEARS engagement that 
extra little push. 


KEN McKENZIE of the Paramount in St. 
John, N.B. for his extensive coverage of 
every possible medium in promoting his 
engagement of THE LOVE BUG. 


$100.00 MASTER SHOWMAN 
AWARD WINNERS 


The following managers have qualified for 
the MASTER SHOWMAN award, which 
carries with it ‘a special bonus of $100.00. 
To be eligible a manager must have sub- 
mitted four prize-winning entries. How 
close are YOU to that hundred bucks? One 
extra little push just may do it. Worth 
trying? 


GERRY WORMALD — 


Capitol, Sarnia 
DON DICKERSON — 


Pen Centre Cinemas, St. Kitts, 
BOB HARVEY — 


Capitol, North Bay 
LOU LOBB — 


Metropolitan, Regina 
E.C. LAMOREUX — 


Capitol, Windsor 
STELLA CULHANE — 


Belle, Belleville 
DOUG ARMSTRONG — 


Burlington Cinemas, Burlington 
EARL MORTIMORE — 


Roxy, Barrie 


F.P. USHER WINS C.P.P. 
COLOUR T.V. 


Gordon Adams, an usher at our Foord 
Theatre in Stellarton, N.S. was the 
winner of a colour T.V. set drawn for 
at the Canadian Picture Pioneers’ 
annual golf tournament in Toronto on 
August 28th. Proceeds from this 
tourney will be evenly divided between 
the Pioneers’ benevolent fund and the 
Will Rogers Memorial Hospital at 


Saranac Lake. Congratulations Gordon 
... well let you know when tickets 
for next year’s draw become available. 


-_ 
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A FIRST FOR FAMOUS 


This is the first time, in my memory, 
that a balloon ascension was made the 
vehicle for a publicity grab for one of 
our attractions. The pic was 
KRAKATOA EAST OF JAVA and 
Jim Cameron got on the bandwagon 
... OF More aptly balloon, and came up 
with a pip. The ultimate result not 
only reams of publicity for the flic, 
but a $500.00 gift to the Ontario 
Society for Crippled Children. 

The balloon, appropriately ban- 
nered and piloted by _balloonists 
Charles Rathgeb and Klad Kavan took 
off from the garden of the summer 
home of one of the directors of the 
Association, George Mara, and when it 
attained sufficient altitude released 100 
small balloons each containing a guest 
admission to KRAKATOA at the 
Eglinton theatre in Toronto. 

An interested and interesting par- 
ticipant was Pierre Burton, w.k. author, 
radio and T.V. personality who went 
along for the ride. This was a whiz of 
a deal and received prime coverage, 
both story and pics, in the Toronto 
Telegram. GotKRAKATOA off to a 
flying start too. 


WHAT'S YOUR CHOICE 
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Most large corporations are updating their corporate symbols and we are no exception. We have had several designs submitted 
and are presenting four of them for your reaction. For convenience they are numbered, and it would be appreciated if you 
would take a few minutes to study them and drop us a note stating your preference by number. You may address and 
remarks to Dan Krendel at the F.P. office in Toronto. 
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TEENAGERS DO READ NEWSPAPERS YEAH, YEAH, YEAH! Dy BY BUD BARKER 


Did you hear it? A myth was exploded. The myth that the young people don’t look at the newspaper. 

It may come as a jolt to a number of people, but the Opinion Research Corporation proved that the young set considers 
newspaper — reading an “in” thing. 

The O.R.C. study came up with the fact that seven out of every ten teenagers (ages 12—20) read the newspaper on an 
average weekday. Both girls (the ones with the long hair) and boys (the ones with long hair but no bumps) read the daily’ 
paper; and the older they get, the more they read. 

Everyone has realised that the youth movement was a potent force in our business. But until now, there was some doubt 
that newspapers actually played such a great part in reaching this group. 

A for instance. We were notified on short notice recently that a major Toronto theatre would be closed to the general 
public for one night. A preview of an important roadshow attraction was to be shown to a select group. 

We used the daily newspapers only to announce that the theatre was closed that night ... the current attraction (a 
youth-oriented feature) would continue its engagement the following day. 

Arriving early at the theatre that evening we (the manager was at my side) counted only a handful of people who ap- 
proached the boxoffice for tickets to the current attraction. Nuff said! 


Some common questions about newspaper ads: 


» 


Q. Dosmall-space ads get more attention above the fold in the newspaper? 

A. Not enough difference to measure, says Starch, the reader survey experts. 

Q. How much does one colour increase readership? 

A. About 10% more notice the ad ... about 15% more read the ad. A four-colour ad increases noting about 30% and 
readership about 50%. 

Q. Are readers attracted by reverse (white type on black background) ads? 

A. In fact they're discouraged from reading the ad. Starch reports that reverse ads of the same size and product category 
were read by 20% fewer both men and women. 

Q. Does readership increase as you increase the size of an ad? 


- A. Until you get up to 500 lines, increasing the size of: your ad increases readership dramatically. Above 500 lines reader- 
ship flattens out-because there are fewer potential readers left to add. However, the readers added by a big attention- 


grabbing display ad are more apt to be new prospects rather than (or, in addition to) your regular customers. And you 
can read that again. 


Let’s give it the old college try! 


School's in and your ad should be in the college paper in your area. We know that many of our current and up-com 


features (IF ...., GOODBYE COLUMBUS, WILD BUNCH, BUTCH CASSIDY, to name a few) are naturals for the college 
crowd. 


The editor will be glad to give you his publishing dates ... most college papers shut down during holiday and exam 
riods. F 
bic Let s take another look at the booking sheet. 


LEN BISHOP HONOURED AS 1969 PIONEER OF THE YEAR 


On Wednesday evening October 8th 
before an overflow crowd in the 
Confederation Ballroom of the Seaway 
Towers Hotel in Toronto, Len Bishop 
was invested with the Pioneer of the 
Year Award, the highest honour that 
our industry in Canada can confer on 
one of its own. Len was the ninth 
Famous Players man to receive this 
high honour out of a total of 17 
presented since 1953. R.W. Bolstad 
reviewed Len’s history and contribu- 
tions to our industry while making the 
presentation and Len responded with 


his usual humorous anecdotes and a_ 


touch of nostalgia. The audience ex- 

pressed .its approval with a standing 

ovation. a 
Born in England, Len moved to 


Canada with his family in 1915, set- 


tling in Winnipeg where he im- 
mediately plunged into a variety of 
jobs to help supplement the family 
income. His education was confined to 
night school courses and a four year 
stint in an accountant's office. 

Len’s first taste of showbiz came 
when he successfully applied for the 
position of assistant manager to the 
late John Hazza at the Capitol 


in Calgary in 1923. One of his fondest 
memories is the day he hired Ivan 


Rew KKKKKK 


THEATRE LOBBY DISPLAY SPACE FREE 
~TO CO-OPERATING MERCHANTS ? NO WAY! 


Ackery as an usher. They have _re- 
mained close friends ever since. 

After Calgary it was a rapid succes- 
sion of moves for Len who numbers 
among his assignments theatres in 
Winnipeg, Fort William, Ottawa, Wind- 
sor, Hamilton, Halifax, London, Mon- 
treal, back to Hamilton and then the 
Tivoli and Shea's in Toronto. In 1956 
he assumed management. of the dual 
auditorium Hollywood where he has 
remained since. 


Early in his career Len established 
an enviable reputation as an expert 
m.c. and used his talents to conduct 
contests, quiz shows and a variety of 
live presentations wherever the stage 
facilities permitted. Among his major 
attributes is an inborn sense for the 
unusual in advertising and promotional 
gimmickry, as witness the tremendous 
job he did on MARY POPPINS at the 
Hollywood, which not only established 
several world records, but won for Len 
the industry's most coveted prize, the 
Quigley Award in 1966. 

Truly the dean of Toronto show- 
men, Len is a very active member of 
the Variety Club of Ontario and a 
director and past president of the 
Canadian Picture Pioneers. 

Len and his wife June have a grown 
family of three daughters and one son. 
Hobbies? ... well, have you ever seen 
the man without a camera slung over 
his shoulder? They say he is also 
pretty good on the golf course. 

We in Famous salute Len as the 
Canadian Industry's ‘Man of the Year,’ 
and wish him a long life filled to 
overflowing with good health and 
contentment. 
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BY JIM 


Aggressive businessmen are always interested in securing your lobby space for sales promotion displays of their product, or 

~ merchandise, and quite understandably are not too concerned what it may or may not do in the way of selling tickets for you. 
Most recent example of this was a national promo in which a couple of theatres had more effective mass displays of product 
than any of the local supermarkets! True, the packaging displayed some credit lines to the motion picture but the main 
emphasis was to sell the product. 


YOUR LOBBY !S VALUABLE. AT NO TIME SHOULD MERCHANDISE OR PRODUCT BE DISPLAYED WHICH DOES 
NOT ACTIVELY POINT UP AND SELL YOUR PRODUCT — YOUR UPCOMING FILM ATTRACTION. Even then space 
devoted should be minimal. 


What we are trying to say here is that there is a great deal of difference between an advance lobby display of a HERBIE 
“THE LOVE BUG” Volkswagen, appropriately bannered with your display material announcing the upcoming playdate, plus 
a courtesy card for the co-operating Volkswagen dealer, and the same Volkswagen displayed in the lobby currently with a 
large display announcing OUR CAR, THE MOVIE STAR can be seen at BANNERMAN MOTORS etc. 

If you have six tie-ups with local merchants certainly you wouldn't go for six separate displays. Why then set a precedent 
by alloting even one except in unusual cases like LOVE BUG and Volkswagen. 

This is a partial answer to the smart local merchandiser who will inevitably emphasize what he is doing for you and ask 
what are you doing for him at the theatre. The rest of the answer is the positive statement that you are providing an idea, 
plus eye-catching motion picture and star value sales promo material, etc., which will move his merchandise, at no cost to him. 
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Tuesday, October 7th was a red letter 
day in the lives of 19 Famous Players 
employees in Ontario. Eight had com- 
pleted twenty five years of service with 
our company, and eleven could lay 
claim to forty. 

All were honoured at a cocktail 
party and banquet at the Seaway 
Towers Hotel in Toronto attended by 
nearly two hundred guests, head office 
executives and staff and _ theatre 
managers attending the industry meet- 
ings in Toronto. 


Following dinner, George R. Arnott 
M.C.d. the activities and introduced 
Clare S. Doidge our treasurer and 
member of the board of directors who 
in turn introduced each inductee giv- 
ing a brief biographical background, 
and president George Destounis made 
a suitable presentation to each. It was 
a most nostalgic and eventful occasion 
for honourees and guests alike. 


Inducted into the 25 Year Club 
were Jack Fine, Hartley Holden, Bill 
Hills, David Lamoureux, Mike Micelli, 
Henry Vowles, Anne Carroll and 
Florence Van Heek. Recipients of the 
silver tray symbolizing forty years of 
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Photos of the inductees and head 
table guests appear elsewhere on this 
page. 


Vera St. Edward, George Stephen, 
Paul Valliere, Stan Williams and Abe 
Zumar. 


service were Lorne Arnold, Charlie 
Bahrynowski, Charlie Ford, Bill Long- 
muir, Walt Lovell, Thomas McLelland, 
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Manageress of the Paramount theatre 
in St. John’s, Newfoundland, Nora 
Hogan, sister of Pat Hogan former 
partner with Famous Players in our 
St. John’s theatres was inducted into 
our Quarter Century Club on Friday, 
October 19th. 

At a dinner attended. by fellow 
managers and some close friends, held 
in the Matthew Room of the Holiday 
Inn in St. John’s, Nora was toasted 
and presented with a dozen red roses, 
and at the same time one of the young 
ladies on the Paramount staff made a 
special presentation on behalf of the 


entire staff of a jewel box and a bone 
china serving dish suitably inscribed. 

A persona! letter from premier 
Joseph M. Smallwood of Newfound- 
land was delivered to Miss Hogan, and 
a number of cabinet ministers who 


were meeting in an adjoining room 
dropped by to offer their congratula- 
tions. In the photo, Murray Lynch, 
Atlantic Region district manager is 
shown making his own presentation. 


